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MEMBERSHIP

Affluent. Active. Stable. Secure. Well-educated and passionate about golf. These are a few words that describe
the makeup of the TGA Membership. With approximately 170,000+ individuals and more than 580 public,
private, and non green-grass clubs, our members are predominantly married men and women. Seventy-six
percent of them are college graduates; 20% have Master’s Degrees. With an average age of 58, TGA Members
are in the prime earning - and spending - years of their lives.

TGA Members also represent what the National Golf Foundation considers “core golfers,” who play at least
eight rounds a year. Core golfers account for 55% of all golfers; however, they’re responsible for 94% of all
golf spending and rounds played. From membership, rounds of golf, equipment and apparel, TGA Members
are the core golfers who move the needle in the multi-billion dollar golf industry. In short, our members are
your perfect target audience.
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DIGITAL MARKETING

The TGA’s variety of Digital Marketing Platforms covers the gamut of today’s fast-paced communications. We offer
exclusive eBlasts to shine a spotlight on a single specific product, service or offer. We have full-page ads available
in Lone Star Golf, our digital-only magazine filled with exclusive TGA content. We also offer ads in our TGA/GHIN
Handicap Index Update emails that have an average total impression rate of more than 90%. These four digital
marketing platforms give our valued marketing partners multiple avenues to convey their unique messages and
offers.

Bundle Package Options

INCLUDES 4 OF THE FOLLOWING:

* Exclusive eBlast

% GHIN Handicap Index Update ad

* GHIN mobile app ad

* Ad in Lone Star Golf digital magazine
* Ad in Lone Star Golf newsletter
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Exclusive eBlast

Our most effective marketing piece, the Exclusive
eBlast positions your special offer front and center to
approximately 200,000 TGA Members, who have all
opted-in for these emails. With our Exclusive eBlasts,
you'll capture the undivided attention of high-wealth
Texas golfers in every corner of the state.

% Dedicated eBlast to 200,000+ Texas Golfers
* Avg. Open Rate: 46.7%

% Avg. Unique Opens: 80,879

* Avg. Total Opens: 124,501

* Avg. Click Rate: 0.9%

% Avg. Total Clicks: 1,835

* 900px wide x unlimited height

GHIN Handicap Index
Update Ad

Our GHIN Handicap eRevisions are the closest thing to a
guarantee that your email ad will be seen. On the 1st and
15th each month, more than 160,000+ TGA Members
receive their updated handicaps. That’s always something
serious golfers are eager to see, and it helps the GHIN
eRevisions register an average total impression rate of
more than 90%.

* Twice-monthly email to 160,000+
* Unique open rates exceed 70%
* 728px wide x 200px tall
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Since 2014, our digital magazine has been the Official
Publication of the TGA. Six times a year (every other month),
Lone Star Golf is deployed to more than 200,000
golf-obsessed Texas Golfers, including about 20,000
non-Members who opted in to receive the magazine via
social media. Filled with exclusive content for our members,
Lone Star Golf shines a spotlight on the people, places, and
events that comprise the TGA and our mission to encourage
more Texans to play more golf.

* Emailed to 200,000+ Texas golfers 6x a year
* Open rates average 45.1%
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Lone Star Golf
Newsletter

In 2023, we introduced the Lone Star Golf Newsletter as

a monthly supplement to the digital magazine. It reaches

the same 200,000+ list as the magazine, and features some
of the magazine’s most important stories and features.

Lone Star Golf Newsletter also keeps TGA Members informed
and updated on news items from the golf industry and
upcoming playing opportunities.

* Emailed to 200,000+ Texas golfers monthly
* Open Rate - 46.7%

* Sponsor Clicks - 1,125 per month

* Click Rate - 5.0%

* 530 px wide x 130 px tall

Social Media Campaigns

* 1 content piece, posted across all platforms (Twitter,
Facebook, Instagram, LinkedIn)
% TGA guarantees a net combined 50,000 impressions
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 TGA W CLUBHOUSE

The TGA Clubhouse is the online portal for Texas Golf Association member benefits and partner offers.
The TGA Partners section of the TGA Clubhouse offers members a curated collection of discounts

and offers from our Preferred and Featured partners - providers of apparel & footwear, equipment,
experiences, accessories, golf concierge services, training aids, and nutrition supplements.

2024 Metrics

* 170,000+ Active Members
* 31k + sessions
% 3.5+ minutes spent on site

% 2.3+ pages per visit

Onboarding Checklist:

1. COMPANY LOGO

Requirement: A high-resolution black and white logo for
your company. The logo will be prominently displayed
across our platform.

Purpose: To ensure brand recognition and consistency for
your company within our community.

2. MARKETING COPY
Requirement: 3-4 sentences of engaging marketing copy.

Purpose: To highlight the unique value proposition of your
offer, enticing our members to learn more and engage with
your offerings.

3. EXCLUSIVE OFFER FOR TGA MEMBERS
Requirement: Details of the offer that will be extended to
TGA members, including any unique coupon code(s) and a
direct URL to a landing page for offer redemption.

Purpose: To provide a tangible benefit to TGA members,
encouraging their engagement and participation with
your brand.
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